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We are seeking a creative and strategic Brand Strategist to join our marketing team. The

Brand Strategist will be responsible for developing, implementing, and managing our

brand's strategy to increase brand awareness and engagement. The role involves

understanding market trends, customer needs, and aligning our brand messaging

accordingly. The ideal candidate should have a strong background in brand management

and excellent communication skills.

Brand Strategist Job Profile

A Brand Strategist is responsible for devising and executing strategies that enhance the

perception and value of the brand. They will collaborate with various teams to ensure

brand consistency across all channels. This position demands a creative mindset and a

deep understanding of brand positioning and market dynamics.

Reports To

The Brand Strategist reports to the Head of Marketing.

Brand Strategist Responsibilities

Develop and implement brand strategies that align with business goals.

Conduct market research to understand customer insights and trends.

Collaborate with creative teams to ensure cohesive brand messaging.

Monitor and analyze brand performance and make recommendations for

improvements.

Manage brand communication channels and ensure consistency in messaging.

Work with product development teams to integrate brand strategies into product

launches.

Create and oversee brand marketing campaigns.

Engage with external partners and agencies to enhance brand outreach.

Stay updated with industry trends and competitor activities.

Prepare reports and presentations on brand strategy and performance.

Brand Strategist Requirements & Skills

Proven experience as a Brand Strategist or in a similar role.

Strong understanding of brand management and marketing principles.

Excellent communication and presentation skills.

Ability to analyze market data and make strategic decisions.

Experience with digital marketing and social media platforms.

Creative thinking and problem-solving skills.

Ability to work collaboratively with cross-functional teams.

Bachelor’s or Master’s degree in Marketing, Business, or a related field.

Familiarity with branding tools and platforms.


