91 Google AdWords Interview Questions to Hire Top
Talent

Questions

1. What is Google AdWords, and why do companies use it?

2. Can you explain the difference between impressions, clicks, and conversions in
AdWords?

3. What are keywords, and why are they important for an AdWords campaign?
4. What is a Quality Score, and how does it affect your ad campaigns?
5. What are ad groups, and how should you structure them in your campaigns?

6. Describe the different types of keyword match types (broad, phrase, exact) and when you
might use each.

7. What is a landing page, and why is it important for a successful AdWords campaign?

8. How do you set a budget for an AdWords campaign, and how do you know if it's
effective?

9. What are ad extensions, and how can they improve your ads?
10. What is the Google Display Network, and how does it differ from the Search Network?

11. How can you target your ads to specific audiences based on demographics or
interests?

12. What is A/B testing, and how can you use it to improve your ads?

13. How do you track conversions in AdWords, and why is it important?

14. What are negative keywords, and why would you use them?

15. Explain what you would do to improve the performance of a low-performing ad.

16. What are some common mistakes people make when setting up AdWords campaigns?
17. How do you stay up-to-date with the latest changes and best practices in AdWords?

18. If a client has a small budget, what strategies would you recommend to maximize their
ROI?

19. How do you measure the overall success of an AdWords campaign beyond just clicks
and impressions?

20. Describe a time when you had to troubleshoot a problem with an AdWords campaign.
21. Explain the difference between CPC, CPM, and CPA bidding strategies.

22. What is remarketing, and how can it be used effectively in AdWords?

23. How do you ensure your ads are relevant to the search queries they are targeting?

24. What are some ethical considerations to keep in mind when running AdWords
campaigns?

25. If you had to explain AdWords to someone with no marketing experience, how would
you do it?

26. If someone searches for 'blue shoes' and you want your ad to show, how do you tell
Google about it? Explain keyword matching.

27. What's the difference between 'impressions' and 'clicks' in Google Ads? Which one tells
you more about if people like your ad?

28. Imagine you have $10 to spend on Google Ads. How would you decide where to put
that money to get the most people to visit your website?

29. What are ad extensions, and why are they like adding extra toppings to your ice cream?
Give some examples.

30. If your Google Ad isn't showing up, what are some reasons why that might be
happening?

31. What does 'Quality Score' mean, and why does Google care about it? Is it like a report
card for your ads?

32. How is a Google Ads campaign different from an ad group? Explain it like you're
organizing toys.

33. Let's say you are advertising for a bakery, how would you target people who love cakes
using Google Ads?

34. Why is it important to track conversions in Google Ads? What kind of conversions might
a shoe store track?

35. What is the difference between CPA and ROAS bidding strategies? When would you
use each one?

36. Describe the auction process in Google Ads simply. How does Google decide which ad
to show first?

37. What are negative keywords, and why would you use them? Imagine you only sell
running shoes, not basketball shoes.

38. If a client's website is slow, how might that affect their Google Ads performance? And
what would you recommend?

39. How can you ftell if your Google Ads are working well on mobile phones versus
computers? Why is this important?

40. Explain A/B testing in the context of Google Ads. Why would you show two slightly
different ads to different people?

41. What is the Google Ads Editor tool, and when would you use it instead of the Google
Ads website?

42. Have you used any other advertising platforms besides Google Ads? If so, what did you
learn?

43. What are your favorite resources for staying up-to-date on the latest Google Ads
features and best practices?

44. How do you ensure your Google Ads are compliant with Google's advertising policies?

45. If you noticed a sudden drop in conversions, what steps would you take to investigate
the issue?

46. Describe a situation where you had to troubleshoot a Google Ads problem. What was
your approach?

47. What key performance indicators (KPIs) would you monitor daily to ensure a campaign
is running smoothly?

48. How do you use remarketing lists for search ads (RLSA) to improve campaign
performance, and what are some advanced strategies beyond basic bid adjustments?

49. Explain how you would diagnose and resolve a sudden drop in Quality Score for a key
keyword.

50. Describe your process for setting up and optimizing a shopping campaign, including
feed management and product group structuring.

51. How do you use customer match to improve targeting and what are the privacy
considerations involved?

52. Explain how you would leverage automated bidding strategies like Target CPA or Target
ROAS, and what factors influence your choice?

53. Describe your experience with using scripts in Google Ads to automate tasks and
improve efficiency.

54. How do you approach A/B testing ad copy and landing pages to maximize conversion
rates?

55. Explain how you use audience insights to refine your targeting and messaging.

56. Describe your process for auditing an existing Google Ads account to identify areas for
improvement.

57. How do you measure and optimize the performance of mobile-specific campaigns?

58. Explain how you would use offline conversion tracking to measure the impact of your
online advertising.

59. Describe your experience with using Google Analytics to track and analyze website
behavior and how you integrate that data with Google Ads.

60. How do you stay up-to-date with the latest changes and best practices in Google Ads?

61. Explain how you would use location targeting to reach specific geographic areas and
demographics.

62. Describe your experience with managing and optimizing campaigns for multiple
languages and countries.

63. How do you handle negative keywords to prevent wasted ad spend?

64. Explain how you would use call tracking to measure the effectiveness of your phone
calls from ads.

65. Describe your process for creating and managing video campaigns on YouTube.
66. How do you approach budget allocation across different campaigns and channels?

67. Explain your understanding of attribution modeling and how you use it to make
informed decisions about your advertising strategy.

68. Describe a time when you faced a significant challenge with a Google Ads campaign
and how you overcame it.

69. How do you approach diagnosing a sudden drop in AdWords conversion rates, and
what tools or reports do you rely on?

70. Describe a time you had to manage a complex AdWords account structure with
multiple products, services, and targeting strategies. How did you ensure optimal
performance across all areas?

71. Explain your experience with using different bidding strategies in AdWords, and provide
examples of when you would choose one over another.

72. What is your process for conducting A/B tests in AdWords, and how do you determine
statistical significance?

73. How do you stay up-to-date with the latest changes and best practices in AdWords, and
how do you incorporate them into your work?

74. Discuss your experience with using AdWords scripts to automate tasks and improve
account performance.

75. What are your preferred methods for keyword research, and how do you identify high-
potential keywords that competitors might be missing?

76. Describe your experience with using remarketing lists for search ads (RLSA) and how
you have used them to improve campaign performance.

77. How do you approach setting up conversion tracking in AdWords, and what are some
common challenges you have encountered?

78. Explain your experience with using the Google Ads APl to manage AdWords
campaigns.

79. What is your strategy for managing and optimizing Quality Score in AdWords?

80. Describe a time you had to work with a limited budget in AdWords. How did you
prioritize your efforts and maximize ROI?

81. How do you approach troubleshooting disapproved ads in AdWords, and what are
some common reasons for ad disapproval?

82. Explain your experience with using the Google Keyword Planner tool and how you use it
to inform your keyword strategy.

83. What are your preferred methods for creating compelling ad copy, and how do you
ensure that your ads are relevant to the search query?

84. Describe your experience with using location targeting in AdWords, and how you have
used it o reach specific audiences.

85. How do you approach managing and optimizing mobile bids in AdWords?

86. Explain your experience with using call extensions in AdWords and how you have used
them to generate leads.

87. What is your strategy for dealing with click fraud in AdWords?

88. Describe your experience with using dynamic keyword insertion (DKI) in AdWords and
the best practices to follow.



