
62 Google Ads Interview Questions to Hire Top Marketers

Questions

1. How would you approach optimizing a Google Ads campaign that has a high click-
through rate but low conversions?

2. Can you explain the difference between Search and Display networks in Google Ads, and
when you might choose one over the other?

3. How do you determine the right budget allocation between different campaigns in a
Google Ads account?

4. What strategies would you use to improve the Quality Score of keywords in a Google Ads
campaign?

5. How would you approach creating a Google Ads strategy for a new product launch with
limited historical data?

6. Can you explain how the Google Ads auction works?

7. What are the key components of a successful Google Ads campaign?

8. How do you conduct keyword research for a new campaign?

9. What metrics do you monitor daily in Google Ads, and why?

10. How would you handle a sudden drop in click-through rate?

11. Can you walk us through the process of setting up conversion tracking?

12. What are ad extensions, and how can they benefit a campaign?

13. How do you ensure your ads comply with Google’s policies?

14. What is remarketing, and how would you set it up in Google Ads?

15. How do you use demographic targeting to improve ad performance?

16. What strategies do you use to write compelling ad copy?

17. How do you analyze the performance of an ad group?

18. What is the importance of a landing page in a Google Ads campaign?

19. How do you use A/B testing to optimize ads?

20. What steps would you take to reduce the cost-per-click (CPC) of a campaign?

21. Can you explain the significance of negative keywords?

22. How do you manage multiple campaigns simultaneously?

23. What role does ad scheduling play in your advertising strategy?

24. How do you stay updated with Google Ads best practices and changes?

25. Can you describe a situation where you had to troubleshoot a campaign issue? What
steps did you take?

26. How would you approach optimizing a Google Ads campaign for a local business with a
limited budget?

27. Can you explain the concept of 'Quality Score' in Google Ads and how it impacts ad
performance?

28. How do you approach audience segmentation in Google Ads, and why is it important?

29. What strategies would you use to improve the conversion rate of a Google Ads
campaign?

30. How do you approach bidding strategy selection in Google Ads, and what factors do
you consider?

31. How do you use Google Ads' Responsive Search Ads (RSAs) effectively, and what are
their advantages?

32. How do you approach competitor analysis in Google Ads, and how do you use this
information to improve your campaigns?

33. How do you use Google Ads' automated rules, and in what situations are they most
beneficial?

34. How do you approach testing and optimizing ad extensions in Google Ads?

35. How do you use Google Ads' Audience Insights to improve campaign performance?

36. How would you structure a Google Ads account for a company with multiple product
lines?

37. What are some common causes of ad disapproval, and how would you address them?

38. How do you approach setting and adjusting bid modifiers for device, location, and time
of day?

39. Can you explain the concept of 'attribution models' in Google Ads and when you might
choose one over another?

40. How would you use audience lists to improve campaign performance?

41. What strategies would you employ to reduce wasted ad spend in a campaign?

42. How do you approach creating and managing a Shopping campaign in Google Ads?

43. Can you explain the difference between manual CPC and enhanced CPC bidding
strategies?

44. How would you use Google Ads' Experiments feature to test campaign changes?

45. What steps would you take to diagnose and fix a sudden increase in cost per
acquisition?

46. How do you approach creating a seasonality-based bidding strategy for a retail client?

47. Can you explain how you would use Google Ads' Smart Bidding strategies effectively?

48. How would you approach optimizing a Google Ads campaign for a client with a limited
budget but ambitious growth targets?

49. Can you explain the concept of 'ad relevance' in Google Ads and how you would
improve it?

50. How do you approach setting and adjusting bids for different match types within the
same ad group?

51. What strategies would you use to improve the click-through rate (CTR) of a poorly
performing ad group?

52. How would you use Google Ads' automated bidding strategies to optimize for ROAS
(Return on Ad Spend)?

53. How do you approach creating and optimizing Google Shopping campaigns for an e-
commerce client?

54. How would you use audience data to improve the performance of a search campaign?

55. How would you approach managing a Google Ads campaign for a seasonal product?

56. Describe a time when you had to manage a Google Ads campaign with a very limited
budget. What strategies did you use?

57. How would you handle a situation where a Google Ads campaign is performing well in
terms of traffic but not converting into sales?

58. What steps would you take if a client wants to pivot their Google Ads strategy halfway
through a campaign?

59. How would you optimize a Google Ads campaign for a global brand targeting multiple
countries?

60. How would you handle a situation where a client's competitor starts aggressively
bidding on the same keywords?


