
103 Google Ads Interview Questions to Hire Top Experts

Questions

1. What's Google Ads, in super simple words?

2. If someone searches for 'red shoes,' how does Google decide which shoe ads to show?

3. Imagine you have a lemonade stand. How would Google Ads help you get more
customers?

4. What's the difference between showing your ad to everyone and showing it to only
people in your town?

5. What's more important: Getting lots of clicks on your ad, or getting people to actually
buy something after they click?

6. Why would a business use Google Ads instead of just posting on social media?

7. What's a keyword, and why is it important to choose the right ones?

8. How do you make sure your ad is seen by the right people, not just anyone?

9. Let's say your ad isn't working. What are a few things you could change to make it
better?

10. Explain the concept of 'Quality Score' in Google Ads, like I am five.

11. What are ad extensions and how do they make ads better?

12. If you had a tiny budget, how would you spend it wisely on Google Ads?

13. What is the difference between Search Ads and Display Ads?

14. Explain the importance of A/B testing in Google Ads.

15. How does Google Ads help small businesses compete with big companies?

16. What metrics would you track to determine the success of a Google Ads campaign?

17. How can you prevent your Google Ads budget from being wasted on irrelevant clicks?

18. Describe the role of negative keywords in Google Ads.

19. Explain the concept of 'conversion tracking' and why it's crucial.

20. What are some common mistakes people make when starting with Google Ads?

21. How do you write an ad that grabs attention and makes people want to click?

22. What's the difference between 'cost per click' (CPC) and 'cost per acquisition' (CPA)?

23. How can location targeting improve the performance of a Google Ads campaign?

24. Why is it important to review and optimize your Google Ads campaigns regularly?

25. How can you use Google Ads to promote a seasonal sale or event?

26. What is the Google Ads auction and how does it work?

27. How do you handle a situation where your Google Ads account is suspended?

28. How would you troubleshoot a sudden drop in Google Ads conversion rates, and what
tools would you use?

29. Explain the concept of Quality Score in Google Ads and how it impacts ad performance
and cost.

30. Describe a situation where you used audience targeting to improve campaign
performance and what were the results.

31. How do you approach A/B testing ad creatives in Google Ads to optimize for
conversions?

32. Can you explain how you'd structure a Google Ads account for a business with multiple
product lines and varying budgets?

33. What are some advanced bidding strategies in Google Ads, and when would you use
each one?

34. How would you use Google Analytics data to inform your Google Ads strategy?

35. Explain how you can leverage remarketing lists for search ads (RLSA) to improve
campaign ROI.

36. Describe your process for identifying and excluding irrelevant search queries from your
Google Ads campaigns.

37. How do you measure the success of a Google Ads campaign beyond just clicks and
impressions?

38. What's your approach to writing compelling ad copy that adheres to Google's policies?

39. How do you handle situations where a client's expectations for Google Ads
performance are unrealistic?

40. Explain the difference between broad match, phrase match, and exact match keywords,
and provide an example of when to use each.

41. How do you stay up-to-date with the latest changes and best practices in Google Ads?

42. Describe a time when you had to pivot your Google Ads strategy due to unexpected
market changes or competitor activity.

43. How do you ensure that your Google Ads campaigns are compliant with all relevant
data privacy regulations?

44. Explain how you would use conversion tracking to optimize a Google Ads campaign for
lead generation.

45. Describe your process for conducting keyword research and identifying new
opportunities for Google Ads campaigns.

46. How do you use ad extensions to improve the visibility and performance of your Google
Ads?

47. Explain how you would use the Google Ads Keyword Planner tool to forecast campaign
performance.

48. How would you diagnose a sudden drop in Google Ads conversion rates, considering
various attribution models?

49. Explain your approach to optimizing Google Ads campaigns for lead quality, not just
lead volume.

50. Describe a scenario where you would use custom intent audiences and how you would
build them.

51. How do you leverage customer match data to improve Google Ads campaign
performance while adhering to privacy regulations?

52. What are your strategies for dealing with low search volume keywords and their impact
on campaign performance?

53. Discuss your experience with using Google Ads scripts to automate tasks and improve
campaign efficiency.

54. How do you measure and optimize the impact of Google Ads on offline conversions and
overall business revenue?

55. Explain your approach to A/B testing landing pages in conjunction with Google Ads
campaigns.

56. How would you use the Google Ads API to pull and analyze campaign data, and what
metrics would you focus on?

57. Describe your process for auditing a large Google Ads account to identify areas for
improvement and optimization.

58. How do you stay up-to-date with the latest Google Ads features and algorithm changes,
and how do you incorporate them into your strategies?

59. Explain your experience with managing Google Ads campaigns for e-commerce
businesses, focusing on product feed optimization.

60. How do you use machine learning and AI to improve Google Ads campaign
performance beyond the built-in automation features?

61. Describe a time when you had to troubleshoot a complex Google Ads issue, and what
steps you took to resolve it.

62. How do you balance brand awareness and direct response goals within a Google Ads
strategy?

63. Explain your approach to creating a comprehensive Google Ads reporting dashboard
that provides actionable insights.

64. How do you use location targeting and geo-bidding strategies to optimize Google Ads
campaigns for local businesses?

65. Describe your experience with using video ads on YouTube and how you measure their
effectiveness.

66. How do you optimize Google Ads campaigns for mobile devices and ensure a seamless
user experience?

67. Explain your approach to using dynamic keyword insertion (DKI) in Google Ads ad copy.

68. How do you handle ad disapprovals in Google Ads and ensure compliance with
advertising policies?

69. Describe a scenario where you would use remarketing lists for search ads (RLSA) and
how you would segment your audience.

70. How do you use custom columns in Google Ads to track specific metrics and KPIs?

71. Explain your process for setting up and managing conversion tracking in Google Ads,
including different conversion types.

72. How would you manage a Google Ads account with a very limited budget, to ensure
effective ROI?

73. Explain the concept of 'lifetime value' of a customer and how it influences Google Ads
bidding strategies.

74. Let's say you observed a high click-through rate (CTR) but a low conversion rate. How
would you approach diagnosing and fixing this issue in Google Ads?

75. How would you approach auditing a large, underperforming Google Ads account with a
limited budget for tools?

76. Describe a time when you had to significantly restructure a Google Ads account. What
were the challenges and how did you overcome them?

77. Explain how you would leverage machine learning within Google Ads to improve
campaign performance beyond basic automated bidding.

78. A client insists on using broad match keywords despite negative performance data.
How do you convince them to change their strategy?

79. How do you stay up-to-date with the constantly evolving landscape of Google Ads
features and best practices?

80. Walk me through your process for identifying and resolving complex tracking or
attribution issues in Google Ads.

81. How would you approach optimizing a Google Ads campaign targeting a very niche or
specialized audience?

82. Explain how you would use Google Ads scripts to automate tasks and improve
efficiency in a large account.

83. Describe a situation where you had to recover a Google Ads account that was penalized
or suspended. What steps did you take?

84. How do you measure the incremental impact of Google Ads campaigns on overall
business goals, beyond direct conversions?

85. A client is seeing a high impression share but low conversion rates. What are the
possible causes and how would you investigate?

86. How would you use customer lifetime value (CLTV) data to optimize Google Ads bidding
strategies?

87. Describe your experience with using Google Ads API for reporting or automation.

88. How would you design a Google Ads campaign to effectively target users across
multiple devices and channels?

89. A client is concerned about click fraud in their Google Ads campaigns. What measures
would you take to detect and prevent it?

90. How do you handle situations where a client's Google Ads performance is heavily
impacted by external factors, such as seasonality or competitor activity?

91. Explain how you would use Google Ads to support a new product launch or market
expansion.

92. Describe your experience with using different Google Ads ad formats, such as
Discovery Ads or Performance Max campaigns.

93. How would you approach optimizing a Google Ads campaign for a client with a limited
landing page budget?

94. Explain how you would use Google Ads to drive offline conversions or store visits.

95. Describe a time when you had to make a difficult decision about Google Ads strategy
based on limited data.

96. How do you prioritize different Google Ads optimization tasks when working with
multiple clients or campaigns?

97. A client is unhappy with their Google Ads performance, despite the data showing
positive results. How do you manage their expectations?

98. Explain how you would use Google Ads to target users based on their demographics,
interests, and behaviors.

99. Describe your experience with using Google Ads to promote mobile apps.

100. How would you approach optimizing a Google Ads campaign for a client in a highly
regulated industry, such as healthcare or finance?

101. Explain how you would use Google Ads to test different marketing messages or
landing page variations.

102. Describe your experience with using Google Ads to generate leads for a business-to-
business (B2B) company.


