102 Meta Ads Specialist interview questions to hire top
talent

Questions
1. Imagine you're explaining Meta Ads to your grandma. How would you describe it so she
understands what you do?

2. If a client has a tiny budget, how would you suggest they spend it wisely on Meta Ads to
get the best results?

3. What are the main parts of a Meta Ad, and why is each part important?

4. How would you figure out who a client's perfect customer is on Meta, even if they don't
know themselves?

5. Tell me about a time you had to solve a problem, even a small one. How did you figure it
out, and what did you learn?

6. What's the difference between showing ads to everyone versus only showing them to
people who might be interested?

7. If an ad isn't working well, what are some things you could change to make it better?
8. How do you measure if a Meta Ad is successful or not? What numbers do you look at?

9. Why is it important to know about different types of people when you're showing them
ads?

10. What's one thing you're really excited about learning in the world of Meta Ads?
11. If a client wants more people to visit their website, how can Meta Ads help?

12. Explain the difference between awareness, consideration, and conversion campaigns in
Meta Ads, like I'm five.

13. What are some creative ways to grab someone's attention with a Meta Ad, so they stop
scrolling?

14. How would you keep up with all the changes and new things happening in Meta Ads?

15. A client says their ads are showing to the wrong people. What could be the problem,
and how do you fix it?

16. What does A/B testing mean in the context of Meta Ads, and why is it useful?
17. Let's say a client is selling handmade jewelry. How would you target their ads on Meta?

18. Describe a time you had to explain something technical to someone who wasn't tech-
savvy. How did you do it?

19. If a client's ad budget suddenly increases, how would you adjust their Meta Ads
strategy?

20. What is the Meta Pixel, and why is it important for tracking ad performance?

21. Imagine a client wants to run ads promoting a mobile app. What campaign objective
would you recommend and why?

22. How would you monitor and report on the performance of a Meta Ads campaign to a
client?

23. What are some common mistakes people make when creating Meta Ads, and how can
they be avoided?

24. If a client's website isn't mobile-friendly, how would that impact their Meta Ads
campaign, and what would you suggest?

25. How would you use retargeting in Meta Ads to reach people who have previously
interacted with a client's business?

26. What's a campaign objective, and why do we need it?

27. If we have a small budget, how would you decide which audience to target?
28. What are the different ad formats on Meta, and when would you use each one?
29. Explain what A/B testing is, and give an example of something you'd test in a Meta ad.
30. What's a pixel, and how does it help us with our ads?

31. If our ads aren't performing well, what are some things you would check?

32. What does 'reach' mean in Meta Ads, and why is it important?

33. What's the difference between 'impressions' and 'reach'?

34. Can you explain the Facebook Ads auction in simple terms?

35. What are custom audiences, and how can we use them?

36. What are lookalike audiences, and why are they useful?

37. How would you track the success of a Meta Ads campaign?

38. What are some common mistakes people make when running Meta Ads?

39. How do you stay up-to-date with the latest changes in Meta Ads?

40. Let's say we want to get more people to visit our website. What kind of campaign would
you set up?

41. What is 'relevance score' and how does it affect your ads?
42. If you had to explain the importance of ad creatives to someone, what would you say?
43. How can we make sure our ads are mobile-friendly?

44, Describe a situation where you had to troubleshoot a problem, and what steps did you
take?

45. What key metrics do you monitor daily when running ads?

46. How would you use the Meta Ads Library to analyze competitors?

47. What are some challenges you foresee in managing Meta Ads for a small business?
48. If you could only optimize one thing in a campaign, what would it be and why?

49. How would you explain A/B testing ad creatives to someone who has never worked in
marketing?

50. Describe a time when you had to troubleshoot a sudden drop in ad performance. What
steps did you take?

51. If a client wants to target a very niche audience, what specific targeting options within
Meta Ads Manager would you explore?

52. Can you walk me through your process for setting up a retargeting campaign on Meta?

53. Let's say a campaign is consistently exceeding its budget. What adjustments would you
make to address this?

54. How do you approach campaign budget allocation across different ad sets within a
single campaign?

55. Explain the difference between reach and frequency, and why each metric is important.

56. How would you use custom audiences and lookalike audiences in conjunction to
improve campaign performance?

57. Describe your experience with using the Meta Pixel for conversion tracking.

58. What are some common reasons why an ad might be disapproved by Meta's ad review
process, and how would you address them?

59. How do you stay up-to-date with the latest changes and updates to the Meta Ads
platform?

60. Explain how you would set up a campaign to drive online sales for an e-commerce
store.

61. If you noticed a significant discrepancy between the data in Meta Ads Manager and
Google Analytics, how would you investigate the cause?

62. Describe a challenging situation you faced while managing a Meta Ads campaign and
how you overcame it.

63. How do you determine the appropriate bidding strategy for a campaign based on its
objectives?

64. Explain your understanding of attribution models and how they impact campaign
reporting.

65. How would you advise a client who is hesitant to increase their ad spend, even though
their campaigns are performing well?

66. Describe your experience with using different ad formats, such as carousel ads,
collection ads, or lead generation ads.

67. What tools or resources do you use to analyze competitor ad strategies on Meta?

68. How do you approach measuring the return on investment (ROI) of Meta Ads
campaigns?

69. Explain how you would use dynamic ads to personalize the ad experience for different
users.

70. If a client's website has a slow loading speed, how would this affect your Meta Ads
strategy, and what recommendations would you make?

71. Describe your experience with using campaign budget optimization (CBO) and ad set
budget optimization (ABO).

72. How do you handle negative feedback or comments on your ads?

73. Explain how you would target users based on their life events, such as a new job or a
recent move.

74. What is your approach to creating ad copy that is both engaging and compliant with
Meta's advertising policies?

75. How do you measure the impact of brand awareness campaigns on Meta, beyond just
reach and impressions?

76. How have you adapted your Meta Ads strategies to address changes in iOS privacy
policies?

77. Describe a time you managed a Meta Ads campaign with a limited budget and still
achieved significant results. How did you prioritize and optimize?

78. What's your approach to A/B testing different ad creatives and targeting options on
Meta?

79. How do you stay updated with the latest Meta Ads features and algorithm updates?

80. Explain your process for diagnosing and resolving performance issues in Meta Ads
campaigns.

81. How do you ensure ad relevance and quality to improve ad ranking and reduce costs on
Meta?

82. Describe a situation where you had to pivot your Meta Ads strategy due to unexpected
results or market changes.

83. What metrics do you consider most important when evaluating the success of a brand
awareness campaign on Meta?

84. How do you use custom audiences and lookalike audiences to improve targeting on
Meta?

85. Explain your experience with using the Meta Pixel for conversion tracking and
retargeting.

86. How do you approach audience segmentation and targeting to maximize campaign
performance?

87. Can you describe your experience with managing dynamic product ads on Meta?

88. How do you measure and optimize the return on ad spend (ROAS) for Meta Ads
campaigns?

89. What strategies do you employ to combat ad fatigue and maintain engagement over
time?

Q0. Explain your approach to setting up and managing conversion tracking for various
campaign objectives.

91. How do you use Facebook Analytics (or other analytics tools) to gain insights and
improve campaign performance?

@2. Describe your experience with managing lead generation campaigns on Meta.
93. How do you ensure compliance with Meta's advertising policies and guidelines?

@4. Can you discuss your experience with using the Meta Ads API for automation or custom
reporting?

95. How do you handle negative feedback or comments on your Meta Ads?
Q6. Describe your experience with video ads on Meta. What works, and what doesn't?

97. How do you optimize ad placements across Meta platforms (Facebook, Instagram,
Audience Network)?



